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Email Newsletter and Direct Marketing

Client: ACAL UK

Objective: Begin ongoing email marketing campaigns to grow and make
best use of ACAL'’s in-house database.

Activities: Napier reviewed, cleaned and segmented ACAL'’s existing
contacts from several databases across the various UK operating
companies. A regular email newsletter covering all divisions was launched,
as well as ad-hoc emails highlighting new lines and other promotions.

Results: The campaign has created an ongoing relationship with customers,
with an active permission-based database of over 18,000 customers and
prospects. Click through rates are typically 10% per newsletter and a direct
campaign to launch a new line resulted in several large enquiries. New
customers and leads have been acquired through the programme, which
has since been rolled out throughout ACAL’s European operations.
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