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Client: PAV Data Systems

Objective: To raise awareness of Free Space Optical (FSO) technology in 
large Middle-Eastern companies, particularly the oil industry.

Activities: Napier began a PR campaign, targeting key magazines in the 
Middle East with a combination of case studies and interviews explaining the 
technology and it’s benefits to the oil industry. Market analysis was 
developed to support the claim that PAV Data Systems was the largest 
supplier of FSO technology worldwide.  In addition to the PR activities, the 
material generated was used to enhance the website and drive a direct email 
campaign through targeted resellers to help increase their Middle East sales 
channel.

Results: Coverage across all key titles, including interviews and articles 
about the benefits as well as case studies on the use of the technology in the 
oil industry.


